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WHY INTERNATIONALIZE?
Content that has been internationalized and properly prepared for localization is easier, faster and thus cheaper to localize. This will not only reduce localization costs, but could also result in indirect savings. Shorter timelines often mean a faster release to market and accelerated revenue streams. Here are few tips to consider when creating a multilingual website. 

1.
Separate Text from Graphics


Ideally, graphics should not contain text as this eliminates the need to translate them. 
As a general rule, companies should only use text in graphics when it is the most effective means of communicating the intended message.

If text is part of a graphic, create the text as a separate component/layer in the design application which can be used to edit the text only. A callout or caption for a graphic should ideally be a text block, not an element of an EPS file. This requires less effort to localize, resulting in cost savings. If text is included in EPS graphic files, leave it in text form. Do not outline the text, as it is very difficult and time-consuming to retype and translate.


Screen captures are a special category of graphics. By their nature, they contain text. Once the software is localized, the screen captures are regenerated. Generate all screen captures at the same screen resolution and scale. Employ a logical naming convention that will help identify where the screen captures are placed.

2.
Limit Font Types and Faces


When selecting fonts, simplicity is best. Accents and special characters can become illegible if ornate or decorative fonts are used. The conventional combination of a standard serif font (such as Times) for documentation body copy and a standard sans serif font (such as Helvetica) for headings is a good example of font selections that work well for translation. Use clean and crispy fonts, and avoid fonts with thin serifs or wispy details.

Try to keep the number of fonts used to no more than three or four. Select fonts that are available on both PC and Macintosh platforms, as this facilitates the movement across platforms.

Custom or proprietary fonts can be problematic. They can be expensive and difficult to acquire. If your branding requires the use of such fonts, make sure to provide them to your localization vendor. Bear in mind that many specialized fonts do not support languages other than English.

Character styles such as bold and italic are not always applicable to Asian type styles. The best way to distinguish Asian characters from surrounding text is to vary the font face or weight. Your localization vendor can advise on the most appropriate techniques for your text.

3.
Internationalize Templates


If you use templates and associated scripts to provide a standard look and feel for your layout, it is important to consider localization issues when designing the template. Scripts that automatically capitalize titles, for example, can be an issue for translated content since capitalization rules vary with languages. Isolate text and automate formatting in clearly identified sections of the template so that a localization vendor can easily find them.

4.
Remember Your International Audience


When developing content, avoid the use of slang terms and culturally biased graphics. Slang is difficult to translate and understand in a foreign context. Graphics can also have a cultural meaning that is difficult to understand.

5.
Write Out Acronyms


Write out the meaning of all acronyms when they first appear. When translated, the first use of the acronym should be both defined and translated in the target language, even if the acronym remains in its English form throughout.

6.
Monitor Your Word Count


The cost of localization is directly related to the number of words. Monitor your website’s word counts. Keep sentence structure and grammar simple, and vocabulary choices clear. Translate only relevant sections of existing content or produce shorter content sections in the source language.

7.
Use Repetitions


The cost for localization can be lowered by including repetitions in your content. Increasing the number of repetitions in the text increases leveraging percentages, resulting in lower localization costs. Remember that any inconsistencies in capitalization, spacing and formatting will reduce your rate of repetition.


8. 
Additional Points to Consider
Additional focal points of successful internationalization efforts should include: 

· Language

· Computer-encoded text

· Most recent systems use the Unicode standard to solve many character encoding problems
· Spelling variants for different countries where the same language is spoken, e.g. localization (en-US, en-CA) vs. localisation (en-GB, en-AU)

· Graphical representation of text (printed materials, online images containing text)

· Spoken (audio)

· Subtitling for film and video

· Date/time format, including use of different calendars

· Formatting of numbers (decimal points, positioning of separators, character used as separator)
· Time zones (UTC in internationalized environments)

· Currency

· Images and colors: issues of comprehensibility and cultural appropriateness

· Names and titles

· Government assigned numbers (such as the Social Security number in the US, National Insurance number in the UK) and passports

· Telephone numbers, addresses and international postal codes

· Weights and measures

· Any other aspect of the product or service that is subject to regulartory compliance
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